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Your website is like the front door to your business. Many of your potential clients are going to
come through via the Internet, and if your website is lacking, or isn't highly ranked on most
search engines, you are going to lose out on many clients. SEO 2016 is the only guide you need
to learn about SEO during 2016 so you can get your website ranked and bring in the
traffic.Websites are ranked based on their quality and how much they can help the potential
customer. Search engines are in constant competition to ensure searchers use them and not a
competitor. This competition leads them to make new formulas and pick new factors that will
decide whether your page will rank high or not. While the search engine isn't going to give you a
list of requirements (or everyone would cheat), there are some easy steps you can take to help
rank your website as number one!So why is ranking so important? If you have a website,
shouldn't that be enough? No! In fact, if you aren't ranked at least on the first page of results,
most customers will never find you. That can mean thousands of dollars leaving your business
and heading over to the competitor who knows how to use SEO better than you.Even if you have
done SEO on your website before, it is important to re-evaluate your website again. Google,
Bing, and other search engines are constantly making changes. If you don't keep up, your
website is going to go way down in the rankings. Take the Google Panda update just a few years
ago. Some well-established websites that had great rankings for years fell into oblivion in just a
few minutes once this software was updated because of a few simple mistakes. Oblivion means
less sales; not good for a growing business.

Product DescriptionPresentations are meant to inform, inspire, and persuade audiences. So why
then do so many audiences leave feeling like they've wasted their time? All too often,
presentations don't resonate with the audience and move them to transformative action.Just as
the author's first book helped presenters become visual communicators, Resonate helps you
make a strong connection with your audience and lead them to purposeful action. The author's
approach is simple: building a presentation today is a bit like writing a documentary. Using this
approach, you'll convey your content with passion, persuasion, and impact.Author has a proven
track record, including having created the slides in Al Gore's Oscar-winning An Inconvenient
TruthFocuses on content development methodologies that are not only fundamental but will
move people to actionUpends the usual paradigm by making the audience the hero and the
presenter the mentorShows how to use story techniques of conflict and resolutionPresentations
don't have to be boring ordeals. You can make them fun, exciting, and full of meaning. Leave
your audiences energized and ready to take action with Resonate.Create a S.T.A.R.
MomentPresentation Tips from ResonateCreate a moment where you dramatically drive the big
idea home by intentionally placing Something They’ll Always Remember—a S.T.A.R. moment—



in each presentation. This moment should be so profound or so dramatic that it becomes what
the audience chats about at the water cooler or appears as the headline of a news article.
Planting a S.T.A.R. moment in a presentation keeps the conversation going even after it’s over
and helps the message go viral.Since you might be presenting to an audience that sees lots of
presentations—like a venture capitalist or a customer who is reviewing several vendors—you
want to stand out two weeks after you presented, when they’re making their final decision. You
want them to remember YOU instead of all the other presenters they encountered.The S.T.A.R.
moment should be a significant, sincere, and enlightening moment during the presentation that
helps magnify your big idea—not distract from it.There are five types of S.T.A.R. moments:•
Memorable Dramatization: Small dramatizations convey insights. They can be as simple as a
prop or demo, or something more dramatic, like a reenactment or skit.• Repeatable Sound Bites:
Small, repeatable sound bites help feed the press with headlines, populate and energize social
media channels with insights, and give employees a rally cry.• Evocative Visuals: A picture really
is worth a thousand words—and a thousand emotions. A compelling image can become an
unforgettable emotional link to your information.• Emotive Storytelling: Stories package
information in a way that people remember. Attaching a great story to the big idea makes it easily
repeatable beyond the presentation.• Shocking Statistics: If statistics are shocking, don’t gloss
over them; draw attention to them.The S.T.A.R. moment shouldn’t be kitschy or cliché. Make
sure it’s worthwhile and appropriate, or it could end up coming off like a really bad summer camp
skit. Know your audience and determine what will resonate best with them. Don’t create
something that’s overly emotionally charged for an audience of biochemists.S.T.A.R. moments
create a hook in the audience’s minds and hearts. They tend to be visual in nature and give the
audience insights that supplement solely auditory information. Famous S.T.A.R.
MomentsRichard FeynmanRichard Feynman helped investigate the space shuttle Challenger
disaster. He quickly identified the failure of a crucial O-ring as the probable cause of the
explosion. To illustrate his point, he bent and clamped a piece of the rubber O-ring and secretly
placed it in a cup of ice water. At a perfectly timed moment, he loosened the clamp and as the
rubber slowly uncurled he said, “…[F]or more than a few seconds, there is no resilience in this
particular material when it is at a temperature of 32 degrees.” The press went nuts because it
should have expanded in a millisecond.Bill GatesThrough his philanthropy, Bill Gates hopes to
solve some of the world’s biggest problems, including malaria. In his 2009 TED talk, Gates
established the gravity of this disease by stating that millions have died, and 200 million people
are suffering from it at any given time. He then stated that more money is spent developing
baldness drugs on behalf of wealthy men than on fighting malaria for the poor. At that moment,
he released a jar of mosquitoes into the room saying, “There’s no reason only poor people
should have the experience.”Steve JobsSteve Jobs is a master at unveiling Apple products in
intriguing ways. “This is the MacBook Air,” he said in January 2008, “so thin it even fits inside one
of those envelopes you see floating around the office.” With that, Jobs walked to the side of the
stage, picked up one such envelope, and pulled out a MacBook Air. The audience went wild as



the sound of hundreds of cameras clicking and flashing filled the auditorium. “You can get a feel
for how thin it is. It has a full-size keyboard and full-size display. Isn’t it amazing? It’s the world’s
thinnest notebook,” said Jobs.Case Study: Michael PollanMemorable DramatizationMichael
Pollan is a natural storyteller who teaches people where food comes from. His books, The
Omnivore’s Dilemma and In Defense of Food, have reshaped how Americans think about the
current food system.When Pollan spoke at Pop!Tech in the fall of 2009, there was one point in
particular where he wanted to leave a deep impression on the audience. He and his team had
calculated how much crude oil it takes to create a fast food double cheeseburger. It was a
staggering amount, and he wanted that message to stick.When he was introduced at the
beginning of his presentation, Pollan walked on stage carrying a paper bag from a fast food
chain. “A little something for later,” he said. He placed it on a table in the middle of the stage and
started his presentation—thereby leaving the audience in suspense about the prop on the
table.Later, when Pollan was drawing connections between oil and the food supply, he said, “I
want to show you how much oil goes into producing this [cheeseburger].” He pulled out the
burger from the paper bag. Then he pulled out an empty eight-ounce glass and a container full
of oil. He filled the glass with oil. “But that’s not all. You need another eight ounces.” He reached
under the table and pulled out a second glass. Then he did it again. And again. In all, it took
twenty-six ounces of oil to produce one double cheeseburger.Showing the audience the burger
next to the crude oil used to produce it was a disturbing visual—one that the audience would
almost certainly remember the next time they made food choices.From the Author: PowerPoint
Templates for Presenting Abstract IdeasCheck out 10 to help illustrate abstract concepts.From
the Inside FlapBy leveraging techniques normally reserved for cinema and literature, Resonate
reveals how to transform any presentation into an engaging journey. You will discover how to
understand your audience, create persuasive content, and elicit a groundswell response.With
Resonate, you'll be able to:Leverage the hidden story structures inherent in great
communicationConnect with your audience empatheticallyCreate captivating contentCraft ideas
that get repeatedInspire enthusiasm and support for your vision"Finally! Someone has
incorporated the power of story into presentations!"—Damon Lindelof, Co-creator of LOST"To
write a book about effective and inspiring communication is a challenge because it has to
demonstrate what it advocates. Nancy Duarte has certainly done that. Compelling. Convincing.
Utterly practical. This is a gem!"—Patrick Lencioni, President, The Table Group Author, The Five
Dysfunctions of a Team"Few things excite me more than a great communicator—something I've
wanted to be ever since I ran for president of the seventh grade. While I think I've come a long
way on that journey, I never fully understood what it takes to be a world-class communicator until
I read Nancy Duarte's Resonate. Read this book, absorb this book, practice what it preaches,
and you'll be on your way to being a great communicator. Thanks, Nancy."—Ken Blanchard, Co-
author of The One Minute Manager, Recipient of Golden Gavel AwardFrom the Back CoverBy
leveraging techniques normally reserved for cinema and literature, Resonate reveals how to
transform any presentation into an engaging journey. You will discover how to understand your



audience, create persuasive content, and elicit a groundswell response.With Resonate, you'll be
able to:Leverage the hidden story structures inherent in great communicationConnect with your
audience empatheticallyCreate captivating contentCraft ideas that get repeatedInspire
enthusiasm and support for your vision"Finally! Someone has incorporated the power of story
into presentations!"―Damon Lindelof, Co-creator of LOST"To write a book about effective and
inspiring communication is a challenge because it has to demonstrate what it advocates. Nancy
Duarte has certainly done that. Compelling. Convincing. Utterly practical. This is a
gem!"―Patrick Lencioni, President, The Table Group Author, The Five Dysfunctions of a
Team"Few things excite me more than a great communicator―something I've wanted to be ever
since I ran for president of the seventh grade. While I think I've come a long way on that journey, I
never fully understood what it takes to be a world-class communicator until I read Nancy
Duarte's Resonate. Read this book, absorb this book, practice what it preaches, and you'll be on
your way to being a great communicator. Thanks, Nancy."―Ken Blanchard, Co-author of The
One Minute Manager, Recipient of Golden Gavel AwardAbout the AuthorSince 1988, Nancy
Duarte's award-winning firm has created over a quarter of a million presentations that have
shaped the perception of the world's leading brands and thought leaders. Duarte Design is one
of the largest design firms and woman-owned businesses in Silicon Valley, and its clients
include: Adobe, Cisco, Citrix, Food Network, Facebook, GE, Google, Al Gore, HP, Kaiser
Permanente, McAfee, Microsoft, Nokia, Qualcomm, TED, and Twitter.Read more
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Michael Sheen, “Magical Guidelines. I don't really have something to do with SEO but I was
curious to know about it that how it works and how people are getting promoted their brands,
sites & products even we can see on Amazon as well. I like this book and I think it is a nice
informative book for a beginner and I found this book useful for me which increased my
knowledge as well about the SEO and I'm little surprised to know that, it is so easy to get high
ranking anywhere even on Google and on other search engines. There are lots of tricky things
also told to rank up and find actual traffic so you'll be producing business in days. I'm glad to
read this book and I would be glad to refer this book.”

Ebook Library Reader, “so at first glance it looked like one of those cheap books written quickly
by a .... The typeface and formatting are minimal, so at first glance it looked like one of those
cheap books written quickly by a blogger to try to pump his or her site   you know, the ones that
are all keywords and no content.But I was pleasantly surprised to find a lot of useful information
in here. I never once felt like I was being directed to the author's site so that I could buy
something. In fact, I don't even know what site the author runs. There were lots of useful links to
websites that can help you diagnose issues with your website and research keywords and
competition. The bonus chapter on PPC marketing was a good read as well.It was a quick read-
about 2 hours- but going back through and implementing all of the things discussed will be a
long process. Definitely not a canonical reference for someone looking to become an expert, but
an awesome, succinct primer on SEO.”

Harry Noble, “A very informative and knowledgeable read.. I am an avid blogger with a following
on each of my blogs; however, they never really got to the point of being profitable. This was
never a big deal because blogging was something that I would do for fun on the side, but
recently I have wanted to make it more of a part time job. I had some knowledge of SEO and was
utilizing it to an extent in each of my blogs.This book is an essential reading for anyone who
wants to learn more about the SEO strategies of marketing. An indispensable guide to learning
the SEO Marketing Strategies. The book includes tricks and tips to easily understand the in and
outs of the SEO marketing concept. It is so clear, concise and well structured that you can
effortlessly follow along while retaining invaluable knowledge. Must read for anyone doing
business online.”

James, “Starting an Online Business and Needed a Crash Course!. When I first started flipping
through the book I was extremely intimidated. I am new at all this and it was like looking at a
book in a foreign language. But I swallowed my nerves and dove into it! Luckily the beginning
starts exactly there, the beginning for beginners. I read through it to get an idea of the concepts,
took some notes, and now I am starting it again to really nail this stuff down. The information is
there and I will be sure to post another update review when I see the results”



Alicia Moore, “It gives me a full detail on how SEO works and how it is of a great help for you to
be known online. We just started out a new business and was advised to create a website to
gain more customers online. As we notice whenever we search informations related to our
products we can't seem to get our website on the first page nor the 2nd page of a search engine.
Our web designer mentioned SEO and i was completely lost, it's a complete jargon. As i was
reading this book i was able to fully understand how i could get my website on a higher ranking.
It gives me a full detail on how SEO works and how it is of a great help for you to be known
online. This book is completely informative and helpful.”

Suzanne Dickerson, “Amazing!. This book is an excellent SEO guide! I am sort of new into web
development and I figured this book would explain some of the basics. It did that and more! It
explained a lot of things such as indexing and crawling. One thing that was disappointing was to
find out that search engines cannot read what is inside of a form at times. I have tried to do some
SEO tricks on forms and I thought they might have been working but this book has shown me
that it must have been some other cause!This book is great, I would suggest it to anyone who
can relate to being confused about websites!”

Cate Collins, “Be guided and informed up to date. SEO 2016 is fantastic! There are three things
that this book has which impressed me. First, updated. 2016 is coming and things should be
updated. As SEO is important, it should also be up to date. Second, reliable. It has the goal of
providing help and assistance in keeping clients' trust safe. Fortunately, it had achieved it! Third,
this book is honest. It had shared information which are undoubtful. For matters like this, books
are expected to be honest. In sum, it is a great great book!”

Jordan, “learned a lot from this!. I have been encountering the term Search Engine Optimization
or SEO for multiple times already and I always wonder what is it all about. Good thing, I was able
to find this book easily. An update reference to answer my curiosity. Now I understand that SEO
is a strategy on how gain such ranking on a particular subject like products on different search
engines. I'm glad that I got this book for a very valuable information.”

The book by Pauline Tonhauser has a rating of  5 out of 4.2. 20 people have provided feedback.
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